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Media convergence – a global opportunity 
?

Dr Mike Short CBE FREng FIET 
Vice President

mike.short@telefonica.com
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The mobile phone – services for 30+ years 
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Everyone now has the power to innovate 
in a digital world thanks to the marriage 

between the two great innovation 
platforms of the 21st century: internet 

and mobile.

• Dr. Mike Short,  VP Telefónica, 
• Financial Times, April 2013
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The message is the medium

Source: The Economist



06/05/2015

3

5

Size is Important!

Smaller is Good! Larger isgood!
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Why mobile for media ?

Mobile is truly ubiquitous

Photograph: 21st Century Maasai by Rubén Salgado Escudero
Sources: UN Measuring the Information Universe 2012
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Source: www.gsmamobileeconomy.com
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Source: NGMN
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HBO versus Twitter / Periscope ? Or Facebook /Meerkat ?  

Picture courtesy of HBO
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Media 2020 vision - Screens everywhere

 Multi mode devices 

 Interactive Content 

 Online catch-up / retrieval

 Analytics

 Apps for all forms of content

 Apps stores / Cloud storage

 All creatives now; Digital ready Internet

 Personalised capture and playback

 New forms of Content/ Licensing or DRM 

 Content management - from channel to brand 
management

 New approaches to 
advertizing/sponsorship/search and 
recommendations 

 New business models

 Digital service provision > telecomms / broadcasting 
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Next steps – support convergence standards  

 Media network 
convergence

 CDN and Cloud support .

 Video Analytics 

 Multimode networks (incl
LTE and 5G focus)  

 Optimising streaming / compression 

 Video roadmap options in 3GPP

 Video delivery focus across ETSI for all 
activities and Sectors supported 

 IoT includes video 

Collaboration and demonstrator programme 
between ETSI / EBU 
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Media convergence – a global 
opportunity

mike.short@telefonica.com
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GSM Association sources :

+  Mobile Economy reports  - Global / Regional 
www.gsma.com/me-reports/

+  Connected Living 
www.gsma.com/connectedliving/mhealth/

+  Stats for Apps – 2014  

There are 1.2 million apps in the Apple apps store and 1.5 million in the Google Play 
store.

For example in the Apple store, there are 33.000 Health and Fitness and 25.000 
Medical apps.
In the Google Play store there are 44.000 Health & Fitness apps and 23.000 Medical 
apps.
In total there are 125.000 Health & Fitness and medical apps (with some probable 
duplicates in both stores).
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Digital Healthcare – a global opportunity
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• Stats on apps – end 2014 

• There are 1.2 million apps in the Apple apps store and 1.5 million in the 
Google Play store.

• In the Apple store, there are 33.000 Health and Fitness and 25.000 Medical 
apps.

• In the Google Play store there are 44.000 Health & Fitness apps and 23.000 
Medical apps.

• In total there are 125.000 Health & Fitness and medical apps (with some 
probable duplicates in both stores).

•
• If it would take at least 30min to review and approve each app, it would take 

more than 300 people a year to approve all. This does not make sense for 
every citizen or every EU Member state 
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A commitment to innovation

Worldwide Telco sector ranking by R&D
(EUR million)

2,357

1,113
969

812 811
602

367 337
218 167
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Telecom

PT

Source: The 2013 EU Industrial R&D Scoreboard (European Commission)

#2 Telco
By R&D
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DEC Nepal Earthquake appeal 

http://www.dec.org.uk/ or http://www.dec.org.uk/?gclid=CK232Muxl8UCFernwgodd2oAow

Text the word Nepal to 70000 to give £5
Your full £5 donation goes to the DEC Nepal Earthquake Appeal. This donation will be taken directly 
from your phone bill. 
You will receive an automated reply confirming your donation and asking if you would like to Gift Aid your 
donation.


